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Crunching data that matters

FOOD resources are a global con-
cern, especially as the world’s
population rises while natural
resources decline. One area that
remains underexplored as a via-
ble option in food sustainability
is insect consumption.

“Considering that insects are
part of the main diet in other
South-East Asian countries like
Thailand, Laos and Cambodia,
the hig question is, why this is
not the case in Malaysia?

“The only theory I could come
up with is that eating insects is
not a common consumer behav-
iour and there are, understanda-
bly, many psychological barriers
to the idea of eating them,” said
Tunku Abdul Rahman University
of Management and Technology
(TAR UMT) marketing academic
Assoc Prof Dr Phuah Kit Teng.

With this theory, she began
researching how perceptions can

be reshaped to overcome the
“yuck effect” of eating insects.
While entomophagy is widely
accepted elsewhere, Malaysia’s
cultural aversion presents a
unique marketing challenge —one
that Prof Phuah is determined to
tackle through innovative con-
sumer engagement strategies.
“As a marketing academic, I've
always been fascinated by how
consumer perceptions can be
shaped and how cultural barriers
can be overcome,” she shared.
“Insect-based foods present a
unique case study in branding,
consumer psychology and strate-
gies to influence purchasing
behaviour. Moreover, insects are
a highly sustainable food source,
requiring minimal resources com-
pared to traditional livestock.”
Prof Phuah held interactive
bug-tasting sessions, offering par-
ticipants the chance to sample a

variety of insect-based products.
From roasted crickets and
oven-baked black soldier flies to
grasshoppers in flavours like
kimchi, original and chilli, the
sessions were designed to chal-
lenge preu:nncewed notions in a

safe and interactive environment.

She conducted these sessions
with Gen Z participants, a demo-
graphic known for its eco-con-
sciousness, openness to new
experiences and preference for
health-focused lifestyles.

The sessions also served as
educational platforms, highlight-
ing environmental and health
benefits of insect consumption.

“As marketing is largely about
consumer behaviour, research
data like mine is especially useful
for targeting the right audience,
improving decision-making in
husiness, measuring success,
optimising campaigns, predicting

trends and allocating resources,”
Phuah concluded.

M For those keen to explore
marketing and other accounting,
finance and business pro-
grammes, join TAR UMT’s Info
Day on Sept 20-21 (10am to 5pm).

Those interested can also call
011-1054 8256 / 011-1059 7109 or
visit www.tarc.edu.my.

Various financial aid and merit
scholarships are available for
eligible students.
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(Left) Oven-
baked black
soldier flies
were among
the items that
helped Phuah's
research take
flight.
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